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AICPA Partners with AAA to Achieve
Accounting Education Change
The AICPA and the American Accounting
Association (AAA) have agreed to form an
alliance to foster the type of education needed
as a basis for an active and viable profession
in the 21st century. This partnership will
involve a coordinated sharing of responsibility
for accounting education change based on the
relative strengths and resources of each orga
nization. It will also rely on close communi
cation between each group’s leadership as
each responds to the changing needs of the
profession. The AICPA will continue to be the
link between the accounting profession and
academia, offering a wide array of programs
to achieve this objective. The AAA, on rec
ommendation of the Accounting Education
Change Commission (AECC) whose work is
now complete, will be focusing on faculty
development as one of its primary objectives.
In support of the AAA’s faculty develop
ment initiatives, the AICPA is making a sub
stantial financial commitment to be distrib
uted over the next three years. This financial
support is an extension of the ongoing collab
orative efforts between the two organizations
to coordinate education initiatives to achieve

common goals. Financial support for faculty
development has also been provided by
accounting firms and AAA members.
The AICPA believes that the AECC has
been a prime motivator for change, however
there is still much work to be done. Changes
at grant schools need to be shared with other
schools and accounting faculty need to be
continuously developed in order to facilitate
the kind of education needed for the future.
The AAA has defined faculty develop
ment as “the process of intentionally creating
knowledge, skills, abilities and attitudes
(KSAAs) to meet individual and institutional
missions and goals.” To deliver successful
accounting programs, faculty must continu
ally update their skills as innovative creators,
distillers and disseminators of new knowl
edge. The AAA states that, “We must help
accounting educators catch a vision and
acquire the necessary competencies to edu
cate students in ways that will provide our
graduates with the skills needed to adapt to
the rapidly changing environment.”
In pursuing faculty development, the
continued on page H4

From the Editor’s Desk...
A significant step has been taken to close the gap between practice and education as
a result of the AICPA partnership with the AAA. During the past years, there have been
many calls from all sectors of the accounting profession as well as academics to
improve accounting education. The Accounting Education Change Commission began
to address necessary and fundamental changes in the way accounting education is
delivered, but more work is necessary.
By aligning forces, the profession, as represented by the AICPA and accounting acad
emia, as represented by the AAA, will work side by side to address the needs for
accounting education change. With an emphasis on faculty development and a new
shared vision of the CPA as a valued information professional, chances for successful
collaboration have never looked better.
—Elizabeth Koch, Editor
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Educators Attend Future Forum;
Vision Project Resources Available
for Classroom
Accounting educators from across the country contributed their time,
talents and experience when they attended a special Educators
Forum—one of 165 Future Forums held nationwide from September
through December 1997. Held on December 6 in Dallas, 23 educa
tors provided their opinions to help build a consensus of what the
CPA profession will be like 10 to 15 years from today. Although the
format mirrored all of the other Future Forums in using visioning
tools to determine which CPA core competencies, services and values
will be important to the future of the profession, dialogue—natu
rally—was focused on how the project affects accounting education
as a means to prepare students to enter the profession.
Karen V. Pincus of the University of Arkansas in Fayetteville
was one of the attendees who trusts the project is doing its duty to
enable the profession to realize it must change to meet the demands
of the marketplace. “I have a great deal of respect for the AICPA for
being proactive and trying to deal with the future and the degree of
change we’re facing,” she says.
Pincus is characteristic of educators who want to prepare stu
dents for their career choice and what the profession holds. One
way she does this is to use the classroom setting to explain how the
Vision Project impacts tomorrow’s CPAs and relies on many of the
materials found in print and on the Web site. In addition to distribut
ing some of the reading material from the Web site’s Resources sec
tion, she shows the animated introduction that propels users into the
site, as well as a copy of the video used in the Forums.
Pincus feels the changes introduced within the visioning
process are good, and that this process is somewhat of a “natural
phenomena” for students since many already are sensitized to cur
riculum changes. “I want to give students an idea of how the profes
sion they are entering will be different,” she says. “Because students
are about to undergo a shift from the college environment to the
business world, it’s interesting for them, at the same time, to review
and contemplate how the profession they are entering also is about
to change and possibly go through a massive transformation.”

Room Zoom: The CPA

SourceDisc

Barry Rice Profiled in Horizon Perspectives
E. Barry Rice, an educator from Loyola University in Maryland,
was recently profiled in Horizon Perspectives, the monthly
newsletter for the CPA Vision Project, for his innovative tech
niques in using technology to teach accounting.
Read the profile by accessing it at www.cpavision.org/horizon.htm, or call 212/596-6119 for a copy of the March newsletter.

Now that the Future Forums are complete, the CPA Vision
Project is in its second phase. A Core Purpose and Vision Statement
will be written based on data collected from each Future Forum and
feedback gained from the National Future Forum. One representa
tive from each state CPA society attended the National Forum held
in January in Phoenix. Once the first draft of the statement is final
ized, it will be given to AICPA Council in May, followed by expo
sure nationwide to all state CPA societies and other accounting
organizations. The goal is to finalize the statement with AICPA
Council in October 1998, at which time programs will be designed
and implemented to begin preparing CPAs for 2012.
Like Pincus, educators and others can use many of the
resources on the Web site (www.cpavision.org) and those available
in print. For example, a PowerPoint presentation can be down
loaded that explains the CPA Vision Project and its importance to
the future of the profession. There is even a glossary of terms to dis
tribute to students who are unfamiliar with the visioning process
and related topics.
In addition, the academic arena is an ideal forum for review and
discussion of any of the position papers available in hard copies and
through downloaded files. These documents could be the basis of pro
jects that can be assigned as part of any class’ curriculum. For exam
ple, students can learn how the Vision Project is designed to create a
scenario of life in the year 2012 through “The CPA Vision Project:
Positioning CPAs for Tomorrow,” or learn how companies have used
the visioning process to change the way they do business, in “Seeing
is Succeeding: The Effect of Visioning on the Bottom Line.”
Access materials at the Vision Web site or call 212/596-6119
for more information.

and enhancements.
Room Zoom: The CPA
SourceDisc, will be distributed
by the AICPA and state soci
eties to key college and university contacts and will also
be available for purchase from the AICPA
Order Department. To purchase, call

now
available

The AICPA’s new and
improved interactive accounting career guide is now available. Refer to the November 1997 issue of
this supplement for a description of features

AICPA

800/862-4272 and ask for product number
872514CLC2. The unit price is $5 when
ordering 1-10 discs, $4 for 11-15 discs, $3
for 16-50 discs and $2.50 for 51 or more
discs. The CD-ROM will also be distrib
uted to all AICPA Student Affiliates as a
benefit of membership.

Published for AICPA members in education. Except where otherwise copyrighted, reproduction of the material in this CPA Letter supplement is
encouraged and permitted if source acknowledgement is made and a copy of the reproduction is sent to the editor. Opinions expressed in this
supplement do not necessarily reflect policy of the AICPA. Article submissions are welcome and should be directed to the supplement editor.

Elizabeth Koch, supplement editor
212/596-6219; ekoch@aicpa.org

Ellen J. Goldstein, CPA Letter editor
212/596-6112; egoldstein@aicpa.org
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AICPA Academic and Career Development Division announces

CONTINUING PROFESSIONAL EDUCATION FOR ACCOUNTING EDUCATORS
April 16,1998 in Winston-Salem, NC

in conjunction with the
Southeast Regional Meeting of the American Accounting Association
INDUSTRY FIELD VISIT TO WACHOVIA BANK, Winston-Salem, NC**
The AICPA is sponsoring an Industry Field Visit to Wachovia
Bank to give accounting educators first-hand exposure to cur
rent practices and issues occurring in the financial services
industry. It will also foster a better understanding of the
unique types of skills necessary for future accountants to suc
ceed in this industry. Wachovia Bank is one of the 20th largest
banks in the U.S. and ranked by U.S. Banker as the best per
forming bank having over $25 billion in assets. Below is an
outline of the program.

1998 AICPA CPE for Accounting Educators
REGISTRATION FORM
Please register me for the AICPA Industry Field Visit to Wachovia
Bank, Winston-Salem, NC on April 16, 1998:

Ml___ $35/AICPA Member

M2___ $40/Non-member

Check one:
___ Please bill my credit card:___ MasterCard___ Visa $____ Amount

Time:

Thursday, April 16,1998

12:00p.m.

Lunch to be provided at the Adams-Mark
Hotel in Winston-Salem, NC

Card #Exp. Date:

1:00-1:10p.m.

Welcome & Introduction

Signature:__________________________________________________

1:10-1:40p.m.

Consumer Banking & Customer Focus
Strategy

___ My check for $is enclosed. (Full payment must accom
pany registration.)

1:40-2:10p.m.

Private Banking and the Affluent Customer

2:10-2:40p.m.

Capital Markets and Technology

2:40-3:00p.m.

Break (with demonstration of recruiting
kiosk and interactive video used in college
recruiting)

3:00-4:00p.m.

First tour to trading floor and second tour
to include demonstration of Home Banking
Services.

Complete the following information:

Mail to: AICPA Meetings Registration, P.O. Box 2210, Jersey City,
NJ 07303-2210. Phone: 800/862-4272. Fax to: AICPA
201/938-3169 credit card registration only.
BATES#(AICPA use only)

Registrant’s Last Name

First

Nickname

College or University Name or Affiliation

4:00-4:15p.m.

Discussion with Former and Current
Management Trainees on Transition from
School to Work

E-mail address

4:15-5:00p.m.

Challenges and Changes in the Banking
Industry including Question/Answer Time

Street Address (or P.O. Box)

Registration: $35/AICPA Member, $40/Nonmember

MI

City

Suite

State

Zip Code

Recommended CPE: 4 hours

The fee includes the field visit and lunch. Full payment must
accompany your registration. A confirmation will be sent to
you upon receipt of your registration form and payment. If
you pay by credit card, and approval is declined, we reserve
the right to cancel registration if alternate payment is not sup
plied. The AICPA is not responsible for checks or letters lost
or delayed in the mail.

Total Amount Enclosed

Area Code & Business Telephone

AICPA Membership# (Required for discounted registration.)

In Accordance with the Americans with Disabilities Act do you have
any special needs?
O Yes O No (If yes, you will be contacted.)

** Business Dress

FOR FURTHER INFORMATION: Call the AICPA at
201/938-3232.

CANCELLATION POLICY: Full refunds will be issued on written cancellations received by
March 27, 1998. Please indicate if refund check should be made to the college/university or indi
vidual registrant. No refunds will be issued on cancellation requests received after March 27,1998.
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What Students Should
Know About ISO 9000
ISO 9000 represents a new and growing
service opportunity for CPAs who advise
their clients or companies. As such, stu
dents should have a basic knowledge of
ISO 9000 to prepare to provide this service
once they become CPAs.
ISO 9000 is an internationally recog
nized benchmark used to assess the viabil
ity of quality systems. ISO 9000 certifica
tion is offered by the International
Organization of Standards, a global federa
tion of standard-setting bodies based in
Switzerland. First introduced in Europe,
adherence to ISO 9000 standards has grown
substantially in this country. In 1993, 2000

AICPA

U.S. companies were ISO-certified, while
in 1997, that number has jumped to 13,300,
and it could soar to 40,000 by 2000.
Because of their broad financial
knowledge and familiarity with a wide
range of businesses, CPAs can be instru
mental players in advising their clients or
companies to achieve ISO certification. On
average, it takes from 18 to 24 months to
implement an ISO 9000 quality system and
become registered. The first step is to
obtain executive commitment to the project,
then become familiar with ISO 9000 guide
lines and standards. The next step is to
establish a project team and a coordinator
to oversee the effort. After this initial prepa
ration, the necessary steps to bring the orga
nization into conformance must be identi
fied. After determining how to gauge and

Management Accounting Guidelines:
A Comprehensive Resource to Learn

The New Finance
The continuing expansion of the body of knowledge and scope of
practice of management accountants has produced a need for guide
lines to aid in the implementation of basic concepts and techniques.
Management Accounting Guidelines (MAGs) are offered by
the AICPA in partnership with the Society of Management
Accountants in Canada. They facilitate the exchange of information
between organizations, improve the decision-making process and
standards of practice and assist organizations in complying with
regulatory requirements and reporting standards.

improve performance, the organization sub
mits its quality manual and other docu
ments to an ISO 9000 registrar. Once all of
the registrar’s critiques are addressed, it’s
possible to gain certification.
The cost of the average effort depends
on the organization’s size and the complex
ity of its operations, among other factors.
On average, however, the cost is $12,000 to
$18,000. CPAs can help speed the process,
lower overall costs and increase the chance
of gaining certification on the first try.
To learn more about certification, con
tact: The American Society for Quality
Control, P.O. Box 3005, Milwaukee, WI
53201, 800/248-1946 and the American
National Standards Institute, 11 West 42nd
St., 13th floor, New York, NY, 10036,
212/642-4900.

There are over 40 MAGs available from the AICPA in the fol
lowing categories: advanced management practices and processes;
administrative accountability and control; organizational structure
and design, strategic planning and decision support; internal con
trol; stakeholder reporting; and treasury management. A complete
listing of, in addition to extracts from, all MAGs is available on
AICPA Online at the Center for Excellence in Financial
Management homepage. Guides can be ordered individually at $15
each or as a set by purchasing the publication, The New Finance: A
Handbook of Business Management (No. 028900CLC2). To order:

800/862-4272

continuedfrom page H1—AICPA Partners

AAA has undertaken several key initiatives
including hiring Tracey Sutherland as fulltime Director of Faculty Development and
creating a Faculty Development Center to
contain resources for faculty. The Director
of Faculty Development will help identify
and continually reassess KSAAs and
develop and continually update a resource
guide that identifies sources of assistance in
acquiring KSAAs. For the first time in its
history, the AAA will attempt to provide

hands-on support to individual accounting
programs on request to design and imple
ment program-wide development plans.
The Director will also have an active role in
the dissemination of curriculum develop
ment and teaching materials with an
emphasis placed on electronic dissemina
tion efforts.
A Joint committee comprised of
AICPA and AAA members has been
formed to determine and monitor specific

uses of AICPA funding towards faculty
development. Generally speaking, however,
the financial support will be used to achieve
excellence in accounting instruction, more
relevant service and interaction with the
profession and better qualified students
entering the profession and the business
community. The AICPA looks forward to a
successful partnership with the AAA to
achieve positive change in accounting edu
cation.

